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OU Roua (Tallinn, 2019~)
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Hello everyone, my name is Roua.
| started my company OU ROUA about 5 years ago in Estonia.

I mainly help Japanese and Asian companies with their IT projects, but sometimes |
also do illustrations, cartoons, web materials, character creation, etc. for local and
European companies and individuals.

Until now, | have been freely accepting illustration-related work mostly on an
individual basis while using the company as a contact point, but as the number of
requests and work has gradually increased, | thought again about what | can do as a
company service and what value | can offer to the company in the future.
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The project was to create an original character (OC) for "OU ROUA" as a temporary
project, and this series of works is a compilation of the character, main visual, setting,
and web materials and goods images using the character as deliverables.
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This is just my personal experience, but due to the recent global success of anime,
manga, and Vtubers, there is a growing interest in the promotion using more
anime-like characters in the European region, but compared to Japan and East Asia,
it is still a hurdle to create OCs, or It seems to be considered a special promotional
method for specific services.

Of course, it is very difficult to achieve great success in the character business, but it
seems a waste considering that, as in Japan, advertisements using characters
abound, and even local governments and public offices create Yurukyara, which are
sometimes loved and buzzed about by people on the Internet and SNS.
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Startups are very active, especially in Estonia and neighboring countries, and setting
up a character even for such an early and small service has the potential to
differentiate it from other services and improve the quality of customer communication
and satisfaction.
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As a Japanese expatriate, | felt that this approach was one of the values | could offer
to the European market.



—~ :{:1 '?1 <

Artworks

S—FyME

o LHEEHVNRES oYL EFENYD
Y—EROTOD Y NERE

o Fv3U8—ZF ALz Web ETODFEBHNDE
HEAELY, £ DEVE

77O0—F
[ 4S598—%ED I —EDFNEAA—S LT
3&5. FREAHETHIE

o RREI—DEIBAUEDaTIL

o ZEEDEEMDHELLTHFYSIII—DEHRE
HHP=EH

o FyIUA—FERAEDEHELT Web/N
F—OSNSHEHR., T vAXDA A—DE

OLEERZLEICS BRI/ MR o1V E(FEAY DY —ERD
TP INERE. $5IC OCEFIALI-Web L TOEEFDREI L, FEDHVE
EEREI—TIRRELTVET,

Against this backdrop, we assume that the main target audience for this project will
be those involved in services and projects that are relatively small or just starting up,
especially those who have no or little experience in OC-based activities on the Web.
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What does it mean to put a company into character? In addition to the main visual,
like a poster, which is the first thing most people would think of.
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Examples of actual deliverables include character setting materials and
three-dimensional drawings
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We then created web banners, SNS visuals, and merchandise development images
as examples of how the characters could be utilized.
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Through this work, | aim to give people who have never thought much about giving
their services and projects an image or appearance a concrete example and a sense
of their potential, and at the same time, to convey a positive image of our company,
which assists projects through various types of business support (Assist). The goal is
to convey a positive image of the company that assists with projects through various
types of business support, and to link this to future development.
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| personally like the character we have created and would like to actively use it in the
future.

However, the main visuals are actually a lot of simple work done alone at the
computer, so | put a lot of fiction into them, but this made it harder to convey the
sense of work. In the first place, it would have been better to have more movement in
the illustrations so that the characters, who are not human in the first place, would be
more alive. It would have been better if the characters were more lively and moving,
which would have encouraged them to take a step forward.
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We would like to continue our efforts to make the characters more attractive for the
company and for the possibility of using the characters by utilizing them on the
website and SNS, updating the main visual regularly, and so on. We will continue to
make every effort to make the characters more appealing for the company and for the
potential use of the characters.
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Thank you for your attention. (End of presentation, approx. 3 minutes) Translated by
DeepL



